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Assignment 10 

Little Caesars Pizza 

 

Overall Plan: 

 Little Caesars will use sports teams, Twitter hashtag games and personal assistants to 

increase digital presence. Currently Little Caesars sometimes hosts hashtag games on 

Twitter to encourage people to talk about the brand, doing this more often would further 

increase exposure. Little Caesars now uses its ownership of Detroit sports teams 

minimally in promoting the Little Caesars brand, increasing the amount of advertising 

through sports could increase awareness and encourage brand loyalty. Since the company 

headquarters is in Detroit, fans of the Detroit teams will now feel more of a hometown 

connection to Little Caesars. Little Caesars also currently has a website that is difficult to 

navigate; when people link to the site from social media they will probably leave the site 

quickly when they can’t figure out how to navigate it. Therefore Little Caesars needs to 

find a way to make ordering a pizza from home easier. By integrating personal assistant 

technology, like Amazon Alexa, Little Caesars can provide customers with a customized 

and innovative pizza ordering experience. 

 

Target Audience: 

 The target audience for Little Caesars is 18-34 year olds. Many of them are living on a 

budget and have a fast-paced lifestyle. Michigan residents are especially a target because they 

will feel a sense of loyalty to the brand because of its ties to the Detroit area. 

18-22 year olds are college students, living on or near college campuses. They enjoy 

eating with friends in their houses or apartments. They use social media regularly. 

23-29 year olds hold entry level jobs and live alone, or with family or friends. They are 

often busy and looking for quick, easy meals. 

30-34 year olds are in intermediate level jobs and live with a significant other or family 

member. Many of them are married and have young children. They are looking for a quick, easy 

meal that can feed 3-4 people. 

 

Recommendations: 

1. Use the ownership of three national sports teams (Detroit Red Wings, Detroit Pistons, 

and Detroit Tigers) to promote the brand. This can be done by including team members in 

posts, or running hashtag promotions that involve meet and greets with the players or 

coaches. This can also be done by retweeting Little Caesars promotions onto the sports 

team’s Twitter pages. Once Little Caesars has successfully transitioned to advertising 

with the sports teams it owns, the company can form partnerships with other teams to 

expand the promotions to nationwide campaigns. 

 

The Illitch family owns the Detroit Red Wings, Tigers and Pistons; this can be used to 



Little Caesars advantage to gain support for the brand. It is not well advertised that the 

company owns these teams. Giving the teams more of a direct association with the brand 

could increase exposure and loyalty to the brand. This increase could be measured by the 

number of favorites, retweets and followers Little Caesars gets from posts involving the 

teams compared to posts that don’t involve the teams. 

 

2. Increase the amount of hashtag games that Little Caesars hosts on Twitter. Currently the 

company hosts one every once in awhile. If Little Caesars made this a monthly game 

people would form a loyalty with the game, wanting to make sure they don’t miss out on 

each month’s game. This way people will be more regularly exposed to the Little Caesars 

brand. In addition, people that were previously unaware of the games could become 

aware by seeing the hashtag on other people’s posts. 

 

 This will increase sales by making customers more aware of the Little Caesars brand. It 

will also allow Little Caesars to form a connection with its customers by personally 

engaging with them through retweeting their contributions to the game. The hashtags can 

be longer than a typical hashtag (to get the point across) because customers copy and 

paste the hashtag from the hashtag game app. The success of this expansion can be 

measured by the number of posts that are associated with each hashtag. 

 

3. Link the Little Caesars website to personal assistant devices. Little Caesars will develop 

an app for Amazon, Apple and Google Play that will allow customers to order HOT-N-

READY pizzas from their personal assistants. The app will be available for Amazon 

Alexa, Siri and Google Assistant. Customers will ask their device to order a pizza, which 

will trigger the assistant to open the app and the device will ask how many pizzas to 

order, what kind of pizza to order, which Little Caesars location the customer prefers and 

when the customer wants to pick up the order. The device will then ask for an order 

confirmation and place the order which will be received on a computer at the specified 

Little Caesars location. 

 

 Pairing Little Caesars with personal assistants will show that Little Caesars is up to date 

on the latest technology and it will encourage tech-savvy customers to experience Little 

Caesars in a new way. The success of this will be measured by the number of orders 

placed by personal assistants compared to previous sales. 

 

 

 

 

 

 



Social Media Strategy 2018-19: 

 

August 12-18 

- National Campaign: 

- Introducing Little Caesars personal assistant app 

- Twitter hashtag game #ExtraMostBestestApp 

- Little Caesars will host a hashtag game on Twitter which will 

encourage people to post about its new personal assistant ordering 

service. This will spread awareness of the new technology and 

encourage people to try it. 

- Change the banner on all social media pages to show an ad for the new 

app. 

September 20-23 

- National Campaign: 

- September 20 is national pepperoni pizza day 

- Hashtag game on Twitter #AssistantOrderPepperoniPizzaPizza 

- Local Campaign: 

- Baseball season (Detroit Tigers) 

- Twitter & Instagram Hashtag 

- Posting a picture with a Little Caesars pizza during the last home-

game of the season (Sept. 23) with #JZPizzaPizza will enter you 

into a contest for a chance to meet Jordan Zimmermann of the 

Detroit Tigers. 

- Make a post about this promotion to the company Facebook page 

to encourage participation. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



October 1-31 

- National Campaign: 

- National pizza month 

- Loyalty Program on App 

- Buy four Little Caesars HOT-N-READY pizzas in the month of 

October, using a personal assistant and get the fifth pizza free. 

Customers will earn this coupon by ordering four pizzas through 

their personal assistant in October. The app will record their 

purchases and automatically apply the coupon to the fifth order. 

- Make a post about this promotion to the company Facebook page 

to encourage participation. 

- Local Campaign: 

- Hockey season (Red Wings) 

- Twitter & Instagram Hashtag 

- Posting a picture with a Little Caesars pizza or the Little Caesars 

logo at Little Caesars Arena during the first home-game (Oct. 5) 

with #PizzaPizzaPuck will enter you into a contest for a chance to 

meet Henrik Zetterberg of the Detroit Red Wings. 

- Make a post about this promotion to the company Facebook page 

to encourage participation. 

November 1-30 

- National Campaign: 

- Black Friday (Nov. 23) 

- Hashtag game on Twitter using #ExtraMostBestestBlackFriday 

- Make a post about this promotion to the company Facebook page to 

encourage participation. 

- Local Campaign: 

- Basketball season (Pistons) 

- Twitter & Instagram Hashtag 

- Posting a picture with a Little Caesars pizza or the Little Caesars 

logo at Little Caesars Arena with #PistonsPizzaPizza during a 

home-game will enter you into a contest for a chance to meet 

Andre Drummond of the Detroit Pistons. 

- Make a post about this promotion to the company Facebook page 

to encourage participation. 

 

 

 

 

 



December 31 

- New Years Eve 

- Twitter hashtag game 

- Post a picture of your New Year’s Eve party with #PizzaPizzaParty, the 

picture that receives the most favorites will receive a coupon on their 

Little Caesars personal assistant app account for a 50% off HOT-N-

READY pizza. 

January 1 

- New Year's Day 

- Snapchat filter 

- Create a snapchat filter featuring the Little Caesars logo wearing 2019 

glasses 

- Make a post about the on the company Facebook page encouraging 

people to send a picture with the filter to the Little Caesars 

snapchat. 

- Have customers send a snapchat video to Little Caesars using the 

filter and a random participant will win a personal assistant app 

coupon for a free HOT-N-READY pizza. 

- Twitter hashtag game 

- #NewYearsPizzaPizza 

 

 

Sources: 

http://m.mlb.com/news/article/260269598/astros-dodgers-set-for-world-series-game-7/ 

http://www.gamedaycalendar.com/schedules/nhl/det/2017#sthash.knI42iyI.dpbs 

https://littlecaesars.com/en-us/ 

https://twitter.com/littlecaesars?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eaut

hor 

http://m.mlb.com/news/article/260269598/astros-dodgers-set-for-world-series-game-7/
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